of a media monopoly on news creation and dissemination (Gillmor, 2004; Rosen, 2006) . In an effort to survive, traditional newsrooms have embraced newsroom blogs as an alternative vehicle for news delivery (Meraz, 2008) . This trend in traditional media blogging first grew to public visibility in the United States during the 2004 Democratic and Republican national conventions when traditional media bloggers showed up to ''live-blog'' these events with top independent political bloggers who were given press passes (Meraz, 2005) .
This study questions the agenda setting and social influence of elite traditional media outlets both among top independent political bloggers and among elite newsroom blogs. Using the hyperlink as an external marker of source influence, this study assesses hyperlink usage across three diverse issues in 2007 within the 11 newsroom political blogs of the New York Times and the Washington Post and within 18 top U.S. independent political blogs across the political spectrum.
The timeliness of this study is underscored by two central concerns. Firstly, blogs have been widely heralded as a ''democratizing innovation'' (Von Hippel, 2005 , Bruns, 2005 ); yet, this study questions whether citizen media outlets are really inverting the power structure between citizens and elite traditional media entities (Armstrong & Moulitsas Zuniga, 2006; Reynolds, 2006) through analyzing source influence. Secondly, this study examines how traditional media is utilizing the blog tool. The question can be posed: Do elite media entities utilize their newsroom political blogs as tools for forging networked conversations with the best of independent political blogging, or has it continued to ''normalize the blog form'' (Singer, 2005) with insular and parochial linking practices to other traditional mass media newsrooms? Such practices would indicate that this ''more of the same journalism'' may not be an effective gatekeeping practice for traditional newsrooms who seek to reconnect with engaged Web publics.
This study is centrally concerned with the intermedia agenda setting dynamics between elite traditional newsroom blogs and top independent political blogs, as well as the intermedia agenda setting influence within these said social networks. Prior research has found strong intermedia agenda setting effects between eliteto-less-elite traditional mass media entities (Reese & Danielian, 1989; Lim, 2006) , newspaper coverage to television news broadcasts (Lopez-Escobar et al., 1998; Scholars who study gatekeeping in online media have used the hyperlink as a symbolic representation of a single gatekeeping act (Dimitrova et al., 2003; Trench & Quinn, 2003) . Though traditional media newsrooms' usage of hyperlinks has grown as a function of time (Tremayne, 2004) , traditional media continue practice internal, insular linking practices within their traditional newspapers (Deuze, 2003; Dimitrova et al., 2003) . Examining blog influence on media reports, scholars have found evidence of traditional mass media's dependence on top, political bloggers (Farrell & Drezner, 2008; Cornfield et al., 2005; Herring, Kouper, Scheidt & Wright, 2004; Meraz, 2008) . In one of the few studies on traditional newsroom blogs, Singer (2005) found that traditional media outlets were more prone to legitimize other traditional media outlets. In the realm of traditional-to-citizen media influence, Reese et al. (2007) found greater reliance on traditional media than citizen media within top, citizen media outlets.
This study provides a more robust test to these prior studies through tracing influence across three issues within blogs of elite traditional media entities and within top, independent political blogs of diverse ideological perspectives. Tapping into a diverse array of issues and an elite blog sample, this study questions the nature of citizen media to traditional media interdependence through the lens of source influence in their news reports.
Social Network Analysis
Social network analysis is an interdisciplinary theory of structural relations that focuses on the relationships and linkages between individuals. Wasserman and Faust (1997) define social network analysis as the study of ''relationships among social entities, and on the patterns and implications of these relationships.'' Emphasis is placed on the interdependence of actors and their actions, the relational ties between actors, the network structure of ties between and among individuals, and the conceptualization of network structure along social, political, and economic dimensions. This study takes the approach that social network theory can be used to explain the boundaries of potential source influence and the potential power of agenda setters within specified social networks.
In World Wide Web networks like the independent blogosphere, relationships among actors are expressed through the hyperlink, and a series of studies examine the 'elite' bias, or the 'power-law' principle of these growing, open networks where a few sites command the majority of attention (Farrell & Drezner, 2008; Kottke, 2003; Shirky, 2003; Thompson, 2006) . Often called scale-free networks because there are no barriers to entry, World Wide networks such as the blogosphere eventually acquire a hidden order through preferential attachment, a situation where a few actors gain disproportionate influence and attention (Barabasi & Albert, 1999; Kleinberg & Lawrence, 2001 ). This scenario, modeled through the power law (see Figure 1 ) highlights an inequality in influence. Within the blogosphere, this inequality among popular, ''A-list'' or ''short-head'' blogs is driven by the egalitarian metrics of link traffic and link totals: Popular blogs are propelled to celebrity status through proven credibility and reputation, which leads to even more traffic. Though it has been suggested that this growth in blogger aristocracy threatens the democratic potential of blogs (Bowers, 2007; Thompson, 2006) , in-coming entrants to the blogosphere are not barred from attaining similar celebrity status (Shirky, 2003) . As hubs, popular political blogs also drive traffic to lesser-known blogs by connecting and filtering the disparate parts of the blogosphere through hyperlink usage in their news stories (Kleinberg, 1997) . Anderson (2005) argues that in many of these networks, the traffic amassed from long-tail options can outweigh or exceed that of the elite actors, thus neutralizing the singular influence of the powerful few.
Of particular importance to this study is the subfacet of social network theory called homophily theory or ''birds of a feather flock together'' theory. The powerful tendency that individuals have to network along homogeneous lines is driven by shared beliefs, interests, and social status (Lazersfeld & Merton, 1954; McPhearson et al., 2001) . Within the independent U.S. political blogosphere, several studies have found segmentation along partisan lines in diverse environments (Adamic & Glance, 2005; Meraz, 2005; Tremayne et al., 2006) . Sunstein (2000 Sunstein ( , 2001 Sunstein ( , 2002 warns that this partisan, group polarization limits deliberative, democratic conversation by encouraging ''enclave extremism. '' This study seeks to examine homophily through the specific lens of status homophily (Lazersfeld & Merton, 1954) . This study contemplates the following: To what extent do elite traditional media newsrooms extend their elite bias by choosing to link to other professional newsroom organizations as opposed to amateur, citizen media? Alternatively, it could be asked, to what extent does the independent political blogger's outside status from mainstream media result in greater dependence on other citizen bloggers as sources in news reports? The tendency for traditional media to erect walled gardens (Singer, 2005) and the popular perception that citizen media platforms provide the average citizen greater opportunity to be a news source (Gillmor, 2004; Bowman & Willis, 2003) will both be tested in this study.
Research Questions
This study sought to examine whether traditional mass media entities remain dominant as source influencers in the independent political blogosphere It is argued that blogs can restore the balance of power between the average citizen and traditional media entities (Armstrong & Moulitsas Zuniga, 2006; Reynolds, 2006) . This study sought palpable evidence for such power shifts through assessing source influence in the construction of news reports. This study advanced the following research question.
RQ1:
To what extent do independent bloggers of diverse political ideologies depend on citizen versus traditional media? Prior agenda setting studies have highlighted that issue characteristics play a strong role in determining the extent of traditional media's agenda setting influence. To date, few to no studies have tested this finding in the blogosphere. This study took the first step by questioning whether the different issues selected in this study would result in variable dependence on traditional to citizen media within independent political blog networks. This study advanced the following research question: RQ2: Is there evidence that the balance of mass media to citizen media influence differs among independent bloggers of diverse political ideologies based on different types of issues? Prior studies have found that elite traditional media entities influence less elite media outlets (Reese & Danielian, 1989) . Given the fact that there is unlimited media availability on the Web (Anderson, 2005) , this study questioned the agenda setting influence of the New York Times and the Washington Post within independent political blog environments. This study advanced the following research question: RQ3: To what extent do the New York Times and the Washington Post maintain their elite status as source influencers among independent bloggers of diverse political ideologies? Is the traditional newsroom utilizing its blog to forge connections to the citizen media world? Studies on the early adoption of the blog form within traditional media newsrooms found a tendency for insular linking practices among traditional media entities (Singer, 2005 The period July 20, 2007 to September 30, 2007 was selected as a good time period for relevant issue identification due to the preponderance of significant political events occurring in this time period. Initially, a catalog of all central issues was generated. The list of all potential issues was eventually whittled to reveal core issues based on two main factors: 1. Each issue needed to be bound by a definite start and end point, a factor important in measuring the nature of agenda setting effects, and 2. Issues also needed to generate notable discussion across all blogs and media. Using this methodology, only three issues provided enough traction on citizen media and mass media blogs. These issues were the Alberto Gonzales hearings on the NSA wiretapping, the Larry Craig sex scandal, and Iraq, the latter focusing on the Petraeus report and the MoveOn 'Betray us' ad.
To locate the ''bursty period'' for each issue (beginning and ending time point of issue investigation), the frequency count of blog posts and articles dedicated to each of the three aforementioned issues was created on a day-by-day basis for the entire time period under study. Applying this rubric to each of the issues, the three startand end-time periods for the Gonzales NSA wiretapping testimony, the Larry Craig scandal, and the Iraq issue were July 24 to August 2, August 27 to September 7, and August 15 to September 24 respectively.
The diversity of these selected issues also provided a good test of agenda setting effects. Both the Alberto Gonzales and the Larry Craig issue were dramatic and conflict-laden, capable of supporting partisan dialogue. In the case of the Craig issue, the incident appeared sudden and unexpected, suggesting that traditional media had a strong opportunity to set the blogosphere's agenda. Unlike the Craig scandal, the Gonzales hearing was an expected event, and was thus discussed by both media and the blogosphere before the actual hearing. In the case of the Iraq issue, the delivery of the Petraeus report was connected to the larger issue of the War in Iraq. The public's long period of deliberation about the report (evidenced by the longevity of this issue period in comparison to the other two issues), and the coincidental creation of a partisan ad by the democratic partisan organization MoveOn both suggested that this issue would be more resistant to traditional media agenda setting influence.
To decipher source influence, URLs were coded in situ on the blog posts of both the 18 independent political blogs and the 11 traditional media blogs. Each URL could only be placed in one content category, and content categories for this study's URLs included the following: liberal blog, conservative blog, moderate/neutral blog, democratic partisan organization, conservative partisan organization, nonpartisan organization, traditional media (newspapers, television, radio, newsmagazines), traditional media blog, periodicals other (nonhard news), niche/independent media, other citizen media (including video-sharing sites), government site, education site, media conglomerate (eg. links to News Corporation, Time Warner, Comcast, or Walt Disney), portal news site (eg. Yahoo, Google, Topix), AP/wire syndicated content, social news aggregators (e.g. Digg, Reddit, Buzz, Technorati), and web-only news media (e.g. Salon).
To clarify this study's URL rubric, textual elaborations with comprehensive site-based examples were utilized during intercoder reliability sessions. At the data analysis stage, categories were eventually collapsed to provide macroanalysis of citizen-to-traditional media links. This collapsing avoided the error of double counting since URLs could only be placed in one category. At this data analysis stage, the following main URL categories were aggregated to represent links to traditional media entities: traditional media (newspapers, television, radio, and newsmagazines), traditional media blog, and AP/wire syndicated content. For citizen media entities, the URL categories liberal blog, conservative blog, moderate blog, other citizen media (including video-sharing sites) and social news aggregators (e.g. Digg, Reddit, Buzz, Technorati) were aggregated. URL links to organizational entities (partisan or nonpartisan), media conglomerates, governmental sites, educational sites, niche media entities, and nontraditional media entities (portal news sites and web-only news media entities) remained as standalone categories, operating outside this study's main comparative focus on traditional media and citizen media source citations.
In sum total, 3721 URLs were analyzed for their social network connections, with 3172 culled from the 18 blogs and 549 culled from the 11 traditional media blogs. Using Krippendorf's alpha, intercoder reliability tests on a random sample of 317 URLs produced estimates ranging from .90 to .98 through the different blog networks. URLs were then coded through a Web form and captured in a database. SQL queries were written against the database to provide data on frequency of URL linkages. These queries also provided numeric counts of linkage patterns against which descriptive and inferential statistics were run. Table 1 provides a summary of link frequency through the three different issue periods across all four media networks (left-leaning blogosphere, right-leaning blogosphere, moderate blogosphere, and traditional media blog networks). As the table highlights, link volume was more prolific on the Iraq issue primarily due to the longevity of the issue time period when compared to that of the Larry Craig issue and the Gonzales issue.
Results: General Statistics
It is important to note that the left-leaning blogosphere was significantly more likely to link when compared to all other media networks. As Table 2 highlights, a one-way ANOVA revealed that link frequency varied significantly as a function of partisan orientation for the blogs in this study (f (2, 15) = 15.47, p < .05) when Figure 1 provides evidence of the power law structure for all URL domains in this study. The 29 blogs examined in this study yielded 3721 unique links and 646 unique domains (cnn.com is a domain in contrast to http://www.cnn.com/page1.html, which counts as a link). The top 20% of the unique 646 URL domains in this study command 2890 of the 3721 links, or 78% of attention across all networks. This network's close adherence to the 80/20 Pareto power law suggests that a few elite actors are in control of the majority of source influence throughout the entire network of traditional media and citizen media blog links.
Citizen to Traditional Media Links in Independent Blog Networks
Research question one probed whether there were differences in the traditionalto-citizen media links through the entire blogosphere network and through each separate network within the citizen media blogosphere. Table 3 presents the top 30 domains in the blogosphere and traditional media within the independent blog networks. Over 50% of the top domains point to traditional media entities while approximately 33% point to citizen media. The popularity of the Washington Post and the New York Times is evidenced by their appearance as the two most-linked-to sites.
Is there a preference among all citizen blog networks for either traditional or citizen media? Table 4 provides the means and standard deviations for the three networks in their links to citizen media versus traditional media across all three issues. Table 5 reveals the results of an independent samples t-test, which revealed no significant differences (t(34) = −1.49, p > .05) in links to citizen media (M = 58.61, SD = 52.72) or traditional media (M = 92.5, SD = 80.8) across all three issues in the three ideological blog networks.
Interestingly, this finding was not a robust one on an issue-by-issue basis through the three blog networks, providing an answer to research question two. On the Iraq issue, blog networks were equally as likely to link (t(34) = −1.442, p > .05) to citizen media (M = 38.11, SD = 35.26) as to traditional media (M = 62.9, SD = 63.74). Similarly, on the Gonzales issue, citizen media (M = 9, SD = 12.4) was equally as likely to be linked to (t(34) = −.177, p > .05) as traditional media (M = 9.44, SD = 10.27) from all blog networks. However, through all three networks, bloggers were significantly more likely to link to traditional media (M = 20.17, SD = 14.7) as compared to citizen media (M = 11.5, SD = 9.5) for the Larry Craig issue (t(34) = −2.044, p < .05). Was the above finding supported through the individual blog networks? Leftleaning bloggers showed no significant differences in their links to citizen media and traditional media through two of the three issues. For the Iraq issue, both citizen media (M = 73.6, SD = 35.4) and traditional media (M = 118.5, SD = 68.3) were equally as likely (t(10) = −1.44, p > .05) to be linked to from the left-leaning blogosphere. Similarly, on the Gonzales issue, left-leaning bloggers were equally as likely (t(10) = .110, p > .05) to link to citizen media (M = 19.5, SD = 11.2) as traditional media (M = 20.3, SD = 14.8). However, on the Craig issue, left-leaning blogs were significantly more likely (t(10) = −2.27, p < .05) to link to traditional media (M = 31.5, SD = 9.64) versus citizen media (t(10) = 18.33, SD = 9.68).
For the right-leaning and the moderate network, no significant differences were found in links to citizen media and traditional media across the three issues under consideration in this study. The conservative blogosphere were equally as likely (t(10) = −1.12, p > .05) to link to citizen media (M = 31.83, SD = 21.6) as to traditional media (M = 61.2, SD = 62.5) on the Craig issue. There were no significant differences (t(10) = −1.1, p > .05) in links to citizen media (M = 7.2, SD = 6.49) and traditional media (M = 13.3, SD = 12.4) on the Gonzales issue. On the Iraq issue, both citizen media (M = 23, SD = 17.4) and traditional media (M = 45.67, SD = 52.5) stood an equal chance (t(10) = −1.04, p > .05) of being linked from the conservative blogosphere.
Like the conservative blogosphere, no significant differences were found in links to citizen media and traditional media in the moderate blogosphere across all three issues. In relation to the Craig issue, the moderate blogosphere were equally as likely (t(10) = −.963, p > .05) to link to citizen media (M = 8.5, SD = 8.9) as they were to traditional media (M = 15.67, SD = 15.89). On the Gonzales issue, there were no significant differences (t(10) = .093, p > .05) between the moderate blogosphere's links to citizen media (M = 5, SD = 7.4) and traditional media (M = 4.67, SD = 4.67). No significant differences (t(10) = −.483, p > .05) were also found for links between citizen media (M = 18.2, SD = 21.7) and traditional media (M = 24.5, SD = 23.7) on the Iraq issue.
Probing Traditional Media Bias
Research question three questioned the extent to which the New York Times and the Washington Post maintained their elite status as agenda setters within the independent, political blog networks. Tables 6 through 8 present the top 20 links across the different ideological spectrums on an issue-by-issue basis. Notable about these lists is the continued strength of traditional media, a finding that is well supported through (20) tpmmuckraker.com (35) nytimes.com (94) 3 rollcall.com (13) nytimes.com (25) tpmmuckraker.com (51) 4 washingtonpost.com (13) thinkprogress.org (11) thinkprogress.org (40) 5 2008racetracker.com (13) susiemadrak.com (9) whitehouse.gov (36) 6 idahovaluesalliance.com (9) talkingpointsmemo.com (8) cnn.com (31) 7 cnn.com (9) youtube.com (7) latimes.com (27) 8 salon.com (9) salon.com (7) news.yahoo.com (26) 9 tpmmuckraker.com (8) thenexthurrah.typepad.com (7) tpmelectioncentral.com (25) 10 talkingpointsmemo.com (8) news.yahoo.com (6) salon.com (24) 11 mediamatters.org (7) speaker.gov (6) crooksandliars.com (22) 12 news.yahoo.com (7) firedoglake.com (5) talkingpointsmemo.com (21) 13 nytimes.com (7) en.wikipedia.org (5) pol.moveon.org (21) 14 talkleft.com (7) balkin.blogspot.com (4) huffingtonpost.com (19) 15 blogactive.com (6) thehill.com (4) msnbc.msn.com (18) 16 msnbc.msn.com (6) digbysblog.blogspot.com (4) atrios.blogspot.com (18) 17 politico.com (6) feingold.senate.gov (4) openleft.com (18) 18 youtube.com (6) rawstory.com (4) washingtonmonthly.com (17) 19 thinkprogress.org (5) firedoglake.blogspot.com (3) youtube.com (16) 20 foxnews.com (4) dailykos.com (3) article.nationalreview.com (16) (28) washingtonpost.com (35) washingtonpost.com (141) 2 tpmelectioncentral.com (20) tpmmuckraker.com (35) nytimes.com (94) 3 rollcall.com (13) nytimes.com (25) tpmmuckraker.com (51) 4 washingtonpost.com (13) thinkprogress.org (11) thinkprogress.org (40) 5 2008racetracker.com (13) susiemadrak.com (9) whitehouse.gov (36) 6 idahovaluesalliance.com (9) talkingpointsmemo.com (8) cnn.com (31) 7 cnn.com (9) youtube.com (7) latimes.com (27) 8 salon.com (9) salon.com (7) news.yahoo.com (26) 9 tpmmuckraker.com (8) thenexthurrah.typepad.com (7) tpmelectioncentral.com (25) 10 talkingpointsmemo.com (8) news.yahoo.com (6) salon.com (24) 11 mediamatters.org (7) speaker.gov (6) crooksandliars.com (22) 12 news.yahoo.com (7) firedoglake.com (5) talkingpointsmemo.com (21) 13 nytimes.com (7) en.wikipedia.org (5) pol.moveon.org (21) 14 talkleft.com (7) balkin.blogspot.com (4) huffingtonpost.com (19) 15 blogactive.com (6) thehill.com (4) msnbc.msn.com (18) 16 msnbc.msn.com (6) digbysblog.blogspot.com (4) atrios.blogspot.com (18) 17 politico.com (6) feingold.senate.gov (4) openleft.com (18) 18 youtube.com (6) rawstory.com (4) washingtonmonthly.com (17) 19 thinkprogress.org (5) firedoglake.blogspot.com (3) youtube.com (16) 20 foxnews.com (4) dailykos.com (3) article.nationalreview.com ( (8) washingtonpost.com (8) article.nationalreview.com (30) 2 hotair.com (7) nytimes.com (3) washingtonpost.com (25) 3 abcnews.go.com (7) news.yahoo.com (3) nytimes.com (24) 4 cnn.com (6) justoneminute.typepad.com (2) cnn.com (15) 5 idahostatesman.com (5) breitbart.com (2) hotair.com (14) 6 newsbusters.org (5) thehill.com (2) politico.com (14) 7 politico.com (5) headingright.com (2) news.yahoo.com (12) 8 foxnews.com (4) judiciary.senate.gov (1) abcnews.go.com (10) 9 nytimes.com (4) rawstory.com (1) foxnews.com (9) 10 washingtontimes.com (4) qando.net (1) thehill.com (9) 11 breitbart.com (4) salon.com (1) latimes.com (8) 12 rollcall.com (4) rightwingnuthouse.com (1) weeklystandard.com (8) 13 hughhewitt.townhall.com (4) balkin.blogspot.com (1) victorycaucus.com (7) 14 volokh.com (3) memeorandum.com (1) nypost.com (6) 15 msnbc.msn.com (3) britannica.com (1) headingright.com (6) 16 article.nationalreview.com (3) whitehouse.gov (1) gatheringofeagles.org (6) 17 classicalvalues.com (3) cqpolitics.com (1) confederateyankee.mu.nu (6) 18 ocregister.com (2) cq.com (1) gatewaypundit.blogspot.com (5) 19 plnewsforum.com (2) article.nationalreview.com (1) hotair.cachefly.net (5) 20 patterico.com (2) reuters.com (1) blackfive.net (5) each of the three issues. For two of the three issues, the Washington Post and the New York Times are present in the top three media choices for all three networks. Notable about the right-leaning blogosphere is the presence of the National Review, a media selection which was their top media choice for the Iraq issue in this study.
Do any of the independent blog networks privilege either the status of the Washington Post or the New York Times? Table 9 provides means and standard deviations of all three networks in their links to the New York Times and the Washington Post across all three issues. Table 10 reveals the results of an independent samples t-test, which showed no significant differences in links to the New York Times (M = 14.56, SD = 15.73) or the Washington Post (M = 10.5, SD = 10.82) across all issues (t(34) = .901, p > .05) in the three blog networks. On an issue-by-issue basis, this finding was also strongly supported. There were no significant differences in links to the Washington Post (M = 1.5, SD = 2.09) or the New York Times (M = 1.39, SD = 1.5) on the Craig issue (t(34) = .183, p > .05) in the three blog networks. Bloggers were equally as likely to link to the Washington Post (M = 1.5, SD = 2.09) or the New York Times (M = 1.05, SD = 1) on the Gonzales issue (t(34) = .813, p > .05) in the three blog networks. Similarly, links were equally as likely to be given to the Washington Post (M = 2.89, SD = 3.66) or the New York Times (M = 1.61, SD = 2.40) for the Iraq issue (t(34) = 1.238, p > .05) amongst the three blog networks.
How does this finding hold up through each blog network? Across all issues, there were no significant differences (t (10) Like the other two networks, the moderate blogosphere bore similar findings. The moderate blogosphere had no significant differences (t (10) 
Citizen Media Impact in Traditional Media Blog Networks
Research question 4 probed whether elite traditional media outlets were open to the intermedia agenda setting influence of citizen media on their blog news reports. Evidence of such hyperlink influence would indicate that elite traditional media entities are using their blog to produce a more participatory form of journalism. Table 11 presents data on the blog linking practices of both media entities across all three issue periods under consideration in this study. As the data highlight, links to other traditional media entities still account for the lion's share of these elite blog links, with only four of the top 20 sites representing citizen media. Two of these four citizen media sites are to left-leaning blogs in this sample (Talking Points Memo and Huffington Post). Interestingly, both of these left-leaning blogs were founded by bloggers who were once traditional, professional journalists.
Across all issues, both the New York Times and the Washington Post dedicate the majority of their links to other traditional media entities (see tables 12 and 13). The data also reveal that for each elite entity, its top source is itself with its second top source being the other. The cohesion of the traditional media social network is evidenced by the fact that the second highest linked-to source for the New York Times is the Washington Post and vice versa. Like the aggregate data for both media blogs, there are few blogs in the top 20 for each individual traditional media entity. The Washington Post has four citizen media outlets in its top 20, with two of these 
Conclusion
Addressing the applicability of agenda setting theory to the new media environment, McCombs (2005) noted that, ''whether the basic agenda setting effects of news media continue in much the same fashion as the previous decades or eventually disappear because of the changing media landscape, measuring these effects will remain high on the research agenda for at least the near term'' (pp. 546). Blogs have brought the press to the people (Rosen, 2006) and have been lauded for their ability to restore the balance of power between citizens and traditional media in the creation of citizen news reports (Armstrong & Moutlisas Zuniga, 2006; Reynolds, 2006) . Agenda setting theory, formulated during the time when traditional media had monopoly power over the tools of content creation and distribution (Lippmann, 1949; McCombs, 2004) , allowed traditional media to be the central gatekeeper over the passive news reading public. With the growth of more interactive Web applications and the adoption of the blog by traditional newsrooms, this study sought to examine the role of citizen and traditional media in the setting of news agendas. This study also sought to examine whether social influence theory could predict agenda setting influences among and between these two media players. This study's findings highlight that traditional media's agenda setting power is no longer universal or singular within citizen media outlets: The independent blog platform is redistributing power between traditional media and citizen media. Traditional media agenda setting is now just one force among many competing influences. Unlike traditional media platforms, independent blog networks are utilizing the blog tool to allow citizens more influence and power in setting news agendas. Across all blog networks, there were insignificant differences in traditionalto-citizen media links across all three issue periods combined (t(34) = −1.49, p > .05). In two of the three networks (right leaning network and moderate network), this finding was supported on an issue-by-issue basis.
Traditional media's loss of agenda setting monopoly power in the political blogosphere can be well explained by shared status homophily. The independent political bloggers' outside status from ''beltway'' or ''mainstream'' media has afforded them greater freedom to utilize other citizen media sources when building critiques of traditional media's news reports (Meraz, 2008) . Unlike traditional media outlets that must rely on bureaucratic, routine sources in their effort to produce reliable, credible, and predictable journalism (Gans, 1980; Shoemaker & Reese, 1991) , independent bloggers are bound by no such codes. Citizen media gain their strength to critique traditional media's news reports through the dynamic, real-time assemblage of relevant perspectives and opinions shared by other citizen media outlets.
How much power does citizen media have in diluting traditional media's singular agenda setting influence? The New York Times and the Washington Post maintained relative dominance as top sources within each blog network's top 20 media choices for two of the three issues under investigation in this study. In terms of agenda setting theory, elite traditional mass media entities are more likely to exert their agenda setting power at the ''short head'' of the long tail of media choices while citizen media influence aggregates agenda setting power down the ''long tail'' of media options (see Figure 1) . Such a finding suggests that though traditional media's agenda setting power is no longer the sole influence, its influence still remains a driving, ''A-list'' force in the creation of blog agendas. As predicted by long tail media theory (Anderson, 2005) , citizen media's efficacy is in its aggregate effect, an effect which is able to blunt traditional media's singular agenda setting effect.
Of particular interest was the inefficacy of issue characteristics in determining media agenda setting power in conservative and moderate blog networks. Closer inspection of this study's three selected issues highlights a negative tilt towards the conservative agenda. The impact of this negative tilt was evident in right-leaning blogosphere's low hyperlinking volume through all issue periods. This finding provides another window into how agenda setting and gatekeeping operate in the new media environment. The conservative bloggers' lower hyperlink volume suggests that these bloggers made a conscious choice to ignore media agenda-setting power. In the new media landscape where hyperlinks fuel story popularity and saliency, silence on issues can be a powerful strategy to circumvent media agenda setting power and ultimately, story popularity on Web portals, search engines, and news aggregators.
As predicted by social influence theories, elite traditional media entities have hijacked the blog form, a tool designed for outward, networked conversations, to maintain internal elite, conversations within their network neighborhood of other trusted, traditional media entities. Interestingly, for both the New York Times and the Washington Post, the second most-linked-to source is the other, and for both media entities, traditional mass media predominate in their hyperlink choices. The only independent, citizen media bloggers that are able to gain traditional media's attention were once journalists or maintain traditional media ties as in the case of the blogs Talking Points Memo and the Huffington Post. It is apparent that for traditional media entities, agenda setting influence is filtered by the sociopolitical boundaries of the press pass or knowledge of journalism norms and traditions.
Declining newspaper circulation rates, eroding network television audiences, and declining credibility of traditional media news outlets among Web users all suggest that traditional media is in desperate need of reinvention. It is questionable how long traditional media can erect walled gardens in tools that build wealth through networked conversations and hyperlinked transparency. The empowered Web audience, familiar with the participatory freedom of independent blogging, may find little utility in a newsroom blog that ignores the wisdom of the crowd.
This study had several limitations. The blog sample was limited to 18 top independent political blogs and two elite traditional media entities in an effort to capture dominant influence. Future studies should expand the independent blog sample down the 'long tail' of media options and be more inclusive to both elite and nonelite traditional and citizen media entities. Greater work also needs to be done in replicating this study across diverse issue periods and time frames to further explicate the role of issue characteristics in mediating agenda setting influence between traditional media entities and citizen media entities.
Future work could attempt to parse traditional-media-to-citizen media influence across first-level and second-level agenda setting to examine whether traditional media function as a greater influence at the informational versus the interpretative level. Future studies can also isolate order of appearance of sources in an effort to determine whether such visual cues and markers in traditional journalism indicate relative agenda setting power in the networked, new media environment.
